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G
uilford, CT, Rural Carrier 
Alberto Pallatto recently had an 
interesting celebrity encounter 

while making a delivery. 

In honor of the newly released Heritage 
Breeds Forever stamps, Pallotto 
was tasked to deliver an envelope 
addressed to a donkey named Sharpy, 
one of the 10 animals pictured on the 
stamps.

“It was a lot of fun. It’s a first for me,” 
Pallotto said. “Beautiful animal — 
very gentle.”

Sharpy, an American Mammoth 
Jackstock donkey, appears on 

the 20-stamp pane along with 
photographs of the Mulefoot hog, the 
Wyandotte chicken, the Milking Devon 
cow, the Narragansett turkey, the 
Cotton Patch goose, the San Clemente 
Island goat, the American Cream 
draft horse, the Cayuga duck and the 
Barbados Blackbelly sheep.

Heritage breeds are rare, preindustrial 
animals whose genetic lines have 
remained unbroken for centuries. 
Protecting their genetic lineage is 
an important endeavor because 
their DNA contains information 

Donkey postage used for 
endearing delivery

continued on page 3
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Guilford, CT, Rural Carrier Albert Pallotto delivers mail to Sharpy, 

the donkey featured on one of the newly released Heritage Breeds 

Forever stamps.

2021 USPS 

stamp releases

New stamps are available at local Post 
Offices or online at store.usps.com.

Star Wars Droids 

Issue Date:  
May 4, 2021

Heritage Breeds 
Issue Date:  
May 17, 2021

Go for Broke: 

Japanese American 

Soldiers of WWII 
Issue Date:  
June 3, 2021

Emilio Sanchez 
Issue Date:  
June 10, 2021

Sun Science 
Issue Date:  
June 18, 2021

Yogi Berra 
Issue Date:  
June 24, 2021

Tap Dance 
Issue Date:  
July 10, 2021

Mystery Message 
Issue Date:  
July 14, 2021

For more information, see the COVID-19 

resource page on LiteBlue.
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Michigan district management, NALC promote 
carrier retention pilot program

A
s part of its 10-year Delivering for 
America plan, the Postal Service 
is focused on improving the 

experience of new employees from the 
time they are hired through their first 90 
days on the job and beyond. A pilot test 
at the Warren, MI, Post Office involving 
City Carrier Assistants (CCAs) puts that 
focus into action.

After listening to feedback from 
CCAs across the country, Michigan 1 
District management and the National 
Association of Letter 
Carriers (NALC) union 
jointly designed the pilot 
program to incorporate 
many of their ideas to 
improve the experience 
and retention of newly hired 
CCAs and part-time flexible 
employees (PTFs).

“The Postal Service is 
committed to improving the 
new employee experience 
and addressing the high 
turnover rates of city carrier 
assistants, consistent with the 
organization’s 10-year plan,” 
said USPS Labor Relations 
Vice President Kate Attridge. 
“We are excited about this 
opportunity to partner with 
the National Association 
of Letter Carriers to pilot 
jointly-developed solutions in order to 
improve the retention, engagement and 
satisfaction of our workforce.” 

The pilot includes additional 
opportunities for CCAs to obtain a 
better comfort level with their jobs 
before they are expected to deliver 
on their own. During the pilot, prior to 
attending the carrier academy, a newly 
hired CCA begins his or her experience 
shadowing a qualified carrier. After the 
carrier academy, the CCA trains with an 
instructor before delivering on their own 
for three to four hours at first, gradually 
increasing the number of hours spent on 
his or her route. A supervisor and union 
steward will check on the CCA when 
they are delivering alone.

“We want to ensure the CCA has 
many opportunities to ask questions,” 
said Officer in Charge Kris McCann, 
Warren, MI, Post Office. “There’s a lot 
of information we’re providing in their 
first week. We try to break it down so it 
doesn’t become too overwhelming. Our 
goal is to build their confidence.”

Another initiative to instill confidence 
in new hires is to provide Sunday 
delivery training before being assigned 
Sunday work. 

“I didn’t expect to get all this attention,” 
said newly hired CCA Robert Hessell. 
“Even customers on the route are 
welcoming me. I’m enjoying the training 
and am excited to be here.”

Letter Carrier Lakeyia Terry, Hessell’s 
on-the-job trainer, said, “I want to help 
give the new carriers a great experience 
and give them peace of mind when they 
are on their own.”

Other actions to ensure a positive 
experience in a new hire’s first week 
include postal management and a union 
representative reviewing a “Welcome 
to the Unit Checklist” with information 
like where to report and the proper 
shoes and clothing to wear; providing a 

satchel filled with essential items like dog 
spray, a safety vest and a binder with 
local contacts; and giving an office tour 
introducing the CCA to staff and union 
stewards, the location of safety and other 
employee bulletin boards and the location 
of emergency exits.

“With union and management working 
together, not only will the program 
benefit newly hired carriers, it will make 
a difference to keep the entire office 
motivated and happy,” said John 

Syacsure, NALC Branch 
4374 president and local 
union steward. “This is an 
investment for the future 
of the Postal Service. 
We all want to see the 
program succeed.”

“This pilot program will 
improve the overall new 
employee experience 
and integration into the 
Postal Service workforce,” 
said Michelle McQuality, 
NALC assistant to the 
president for city delivery. 
“NALC and USPS hope 
by working together 
we can improve new 
employee retention 
and satisfaction and 
enhance the customer 
experience, enabling us 

to remain the provider of choice for the 
American people.”

Throughout the pilot, newly hired CCAs 
will be asked to compete several 
surveys to review the effectiveness of the 
program. It is estimated approximately 
50 newly hired CCAs will be trained at 
the Warren Post Office during the pilot 
program.

“I’m excited to have our district and the 
Warren Post Office be part of the program 
to improve and enhance the experience 
of our new city carriers,” said Michigan 1 
District Manager Richard Moreton. “This 
will ultimately result in better staffing and a 
solid future to provide our customers with 
world-class service. I’m looking forward 
to the positive results.”

Letter Carrier Lakeyia Terry, left, provides on-the-job training 

to newly hired City Carrier Assistant Robert Hessell at the 

Warren, MI, Post Office.
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that dates back many years 
and is uncontaminated by 
crossbreeding.

When asked to deliver a 
special card to Sharpy with the 
donkey’s own postage stamp 
on it, Pallotto jumped at the 
opportunity. 

Sharpy lives in Guilford at 
Tripledale Farm and was 
selected to represent his breed 
on the newly released stamps. 
His owner, Kim Brockett, has 
taken a shine to these donkeys 
and has four of them. She is 
appreciative of the Postal Service 
for highlighting heritage breeds, 
many of which come close 
to extinction.

“They’re one of the most 
misunderstood and overlooked 
in a lot of their characteristics,” 
said Brockett, who works to 
educate the public on what 
donkeys are really like. “Donkeys 
are not stubborn. That’s one of 
the misconceptions. They think 
and process before they’ll do 
something unfamiliar. They’re 
highly intelligent.” 

Living the good life, eating hay 
and sharing life with his donkey 
friends, Sharpy seems to be 
enjoying his new celebrity status. 
And his response to the letter 
with a stamp bearing his own 
image: “Hee-haw, hee-haw!”

Donkey postage used for 

endearing delivery
continued from page 1

FROM AROUND THE FIELD

Scan the QR code to watch the 

first-day-of-issue ceremony for 

the Heritage Breeds Forever 

stamps released May 17, 2021.

Postmaster General visits 
Kansas-Missouri District  

P
ostmaster General Louis DeJoy 
visited Kansas and Missouri late 
last month, stopping — and 

sometimes shopping — at Post Offices, 
plants and other facilities. 

His first stop was the Kansas City, KS, 
Surface Transportation Center, followed 
by the Shawnee Mission Main Post Office 
in Mission, KS. In both locations, DeJoy 
addressed workers and fielded questions.

He provided an overview of Delivering 
for America, the Postal Service’s new 
10-year plan, and discussed how USPS 
can play off its strengths to move forward.

“We are the most trusted organization,” 
he said. “I want us to be the most used.”

Next, DeJoy headed to the Kansas City 
Network Distribution Center and then into 
Missouri to see the local processing and 
distribution center. He fielded questions 
and toured both sites.

At his next stop — SubTropolis, a 
55-million-square-foot artificial cave in 
Kansas City that is home to the Stamp 
Fulfillment Center — the Postmaster 
General was accompanied by William D. 
Zollars, a member of the USPS Board 
of Governors.

DeJoy chatted with a delighted Gail 
Davis, a stamp fulfillment services 
clerk, and gave her a challenge coin. 
“After 35 years, this is the best gift I 
have ever gotten,” Davis said.

Vault Clerk Victor Murphy hopped off 
his forklift and asked to take a photo 
with the Postmaster General.

“I’ve been here for a long time, and 
this was special,” Murphy, a 31-year 
employee, said. “Probably the top 
moment of my career.”

He, too, was the happy recipient of a 
challenge coin.

Missouri’s Platte City Post Office 
was the final stop, where DeJoy 
spoke with workers and chatted with 
customers before heading to the 
counter to buy stamps.

“It was such a privilege to meet the 
Postmaster General,” Platte City 
Postmaster Kelly Taylor said.

DeJoy was pleased with his visit 
as well. “I really enjoyed my time,” 
he said.

Before leaving the Shawnee Mission Post Office in Kansas to tour other 

facilities, Postmaster General Louis DeJoy, left, thanked Retail Associate 

Rebecca Rash for her role in securing 18 consecutive 100 percent Retail 

Customer Experience evaluations.
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Offering small businesses support in Michigan

P
ost Offices across the nation 
held events for small business 
customers as part of the Postal 

Service’s Grow Your Business Day 
campaign, held annually during May.

This year’s theme was “Your Business 
Is Our Business,” emphasizing the 
role USPS plays in helping millions 
of small businesses deliver goods to 
their customers.

“I’m glad I stopped by. I learned 
something,” said one small business 
owner at an in-person Grow Your 
Business Day event held at the St. Clair 
Shores, MI, Post Office.

Many business customers may not 
be aware of how USPS products and 
services can help grow their business, 
but many Michigan Post Offices have 
changed that by holding these events. 

“As business development specialists, 
we are working closely with offices 

FROM AROUND THE FIELD

St. Clair Shores, MI, Postmaster Darrin Mikus, 

right, discusses postal products and services with 

a local business customer at a recent, in-person 

Grow Your Business Day event.
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Cleveland job fair attracts convoy of vehicles

W
hen the word went out the 
Postal Service was hiring in 
Cleveland, the hope was that 

100 cars would show up for a drive-
through job fair. 

Instead, more than 1,000 vehicles full 
of job seekers lined up for the event. 

“It was incredible,” said Cleveland 
Postmaster Rose Spraggins. 

Cars were lined up for a mile around 
the Cleveland Processing and 
Distribution Center, attracting the 
attention of local news stations. 

“There are thousands of jobs available 
within the Postal Service,” Acting 
Learning, Development and Diversity 
Manager Cynthia Mravec told a 
local reporter. 

Despite the unexpected turnout, 
the Cleveland team was prepared, 
having set up multiple traffic lanes and 
disbursing employees to help manage 
the flow and keep everyone safe. 

Prospective USPS applicants were 
given packets with information about 
open positions and a QR code 

Cleveland Postmaster Rose Spraggins, left, and Human Resources Manager 

Kennoa Dixon explain the Postal Service application process to a job 

fair attendee.
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1 District business 
development specialist.

“In our fast-paced 
world, the needs of 
small business are 
often overlooked,” 
she said. “My hope is 
that customers come 
away from an event 
feeling like they have 
a partner in growing 
their business.” 

Information about 
Postal Service products 
and services for small 
businesses — including 
Every Door Direct Mail, 
USPS Loyalty Rewards 

and shipping starter kits — is available 
on the Small Business Solutions website 
at usps. com/ smallbusiness/.

throughout the district to provide 
support and assistance for their event, 
whether it is in-person or virtual,” 
said Tanisha Welch-Rabb, a Michigan 

directing them to the organization’s 
career page, said Human Resources 
Manager Kennoa Dixon.

“I am happy to see how many people 
are eager to join the Postal Service,” 
she said.
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Pictured, from left, are Kentucky-West Virginia District Manager Leeann Theriault, Letter Carrier Richard Evans, 

Acting Louisville Postmaster Chris Carroll and Central Area Vice President Elvin Mercado. Carroll presented 

Evans with the National Safety Council 2 Million Mile Safe Driver Award for his 45 years of safe driving without a 

preventable accident.
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Kentucky letter carrier has 2 million reasons  
to be proud

L
ouisville, KY, Letter Carrier Richard 
“Rick” Evans has become one 
of the newest members of the 2 

Million Mile Club, having logged that 
many miles without a preventable 
accident behind the wheel in more than 
four decades. 

Receiving the National Safety Council’s 
2 Million Mile Safe Driver Award has put 
him in a category rarely reached by other 
postal employees. 

“I’ve been in the Post Office 26 years,” 
said Acting Louisville Postmaster 
Chris Carroll. “This is the first one that 
I’ve been involved in.”

Carroll presented the award to Evans 
at a ceremony attended by the 
carrier’s colleagues and district and 
area leadership. Evans said he was 
thankful for his good health and wished 
all employees “a long, healthy and 
safe career.” 

“Rick is certainly an inspiration for all of 
us,” said Central Area Vice President Elvin 
Mercado, who attended the ceremony. 
“He takes care of his customers and 
works in a safe manner. I have never 
known a 2 Million Mile Award winner, so 
this is an honor for me to meet you and 
be here on this special day.”

Kentucky-West Virginia District Manager 
Leeann Theriault praised Evans’ work 
ethic while providing several examples 
of how things had changed since he 
joined the Postal Service in 1973. 
The one thing that hasn’t changed in 
the past 45 years: making safety the 
No. 1 priority.

Evans noted how someone had 
commented on how young he 
looked for his age. “I look young 
because I work safely,” he said. 
“Ignoring safety rules and getting injured 
can age you.”

Superb service

A 
commitment to superior service 
is key to customer satisfaction 
and maintaining the public’s 

trust in the Postal Service. Operation 
Programs Specialist Lisa Wolfe knows 
this and makes it her goal to help 
customers to the best of her ability. 
As a result, she has received several 
letters from citizens who appreciate 
the level of customer service she 
provides. “Wolfe displayed exceptional 
professionalism and customer service 
throughout the entire process,” said 
one customer of Wolfe’s performance.

Jacksonville, FL, Operation 

Programs Specialist Lisa Wolfe.
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USPS Employee  
Assistance Program

1-800-327-4968

(1-800-EAP-4-YOU)  

TTY: 1-877-492-7341 

EAP4YOU.com
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A deeper look

W
endy Madore’s journey as a 
rural district Postmaster to 
Lean Six Sigma Black Belt 

can be described as non-traditional.

Madore served for three years in the 
Army and used the G.I. Bill to earn a 
business administration degree before 
joining the Postal Service in 1994. She 
started as a custodian at the Eastern 
Maine Processing and Distribution 
Center (P&DC) then progressed to 
maintenance operational support clerk, 
maintenance operations supervisor and 
eventually Milford, ME, Postmaster. 
She’s been on detail at Maine-New 
Hampshire-Vermont District and 
USPS Headquarters in Continuous 
Improvement. 

Below she answers questions about 
her Black Belt status: 

What motivated you to attain a Black 

Belt? 
“I have a very good mentor who always 

Black Belt project increases Marketing Mail 
on-time performance

F
or Wendy Madore, pink is the new 
black. 

Hampshire-Vermont District and how 
to increase processing from its then-
current 91.8 percent on-time target. 

“We eliminated extra steps,” said 
Madore, who is on detail at USPS 
headquarters from her job as 
Postmaster to work as a continuous 
improvement specialist in Logistics.

The processing loop for the mail 
originally went from Manchester, NH, 
to Springfield, MA. Because there 
wasn’t a delivery barcode sorter to 
process Marketing Mail in Springfield, 
the mailpieces were trucked 27 miles 
south to the Hartford, CT, Processing 
and Distribution Center (P&DC), 
where they went through available 
equipment and then were taken 
back to Springfield to be delivered 
accordingly.

To Madore, processing mail in this 
way just didn’t work. 

“You can’t get there from here,” she 
pointed out in her Lean Six Sigma 

project presentation.

With the backing of district 
leadership, Madore and a team of 
six realigned the flow of Marketing 
Mail, eliminating the need for most 
of it to go through the Springfield 
Network Distribution Center and the 
Hartford P&DC. The project called 
for mail to be processed within 
ME-NH-VT District, saving up to 
400,000 letters a week from missing 
their on-time targets.

From start to finish, end-to-end 
scores improved by nearly 38 
percent, which contributed greatly 
to the overall percentage of the 
Marketing Mail on-time scores 
exceeding the goal of 91.8 and 
achieving 93.59 percent. It also 
contributed to Madore earning her 
Black Belt certification.

 “Delivering our mail on time coupled 
with customer satisfaction is our top 
priority,” she said.

Acting 

Continuous 

Improvement 

Specialist 

Wendy Madore.

encouraged me to take the next 
step in the continuous improvement 
field. It also helped me by having a 
successful first Green Belt project to 
improve periodicals at Eastern Maine 
P&DC, which went on to earn the 
Lean Innovator of the Year Award in 
2017.”  

What disciplines do you need to obtain 

a Black Belt? 
“A basic understanding of statistics, 
a working knowledge of Microsoft 
Excel and a good team. There is also 
a Black Belt portfolio of requirements 
you must first complete before you 
become an eligible candidate.”  

What is the goal of the Black Belt 

project?  

“You need to save USPS $1.5 million 
or make a substantial measure of 
improvement.”

Do you know any other women who are 

Black Belts? 

“ME-NH-VT District Manager Regina 
Bugbee, and at Headquarters 
Continuous Improvement, Deena 
Brown, Diana Allen, Linda Kennedy 
(originally from Massachusettes-
Rhode Island District) and Nikita 
Ransome.”

What are you doing now? 
“I’m on detail as a Headquarters 
continuous improvement specialist 
(EAS-23) for Logistics.”

Are you interested in trying for a Master 

Black Belt?   
“Absolutely! It takes five years as 
a certified Black Belt to become a 
possible candidate and two years 
to complete the Master Black Belt 
program.”

For more information on USPS 
Continuous Improvement, email 
LeanSixSigma@usps.gov.

Madore, whose nickname is “Pinky,” 
recently earned her Lean Six Sigma 
Black Belt.  She got the nickname 
because of the pink-colored illustrations 
she would select for her final Lean Six 
Sigma project. 

The acting continuous improvement 
specialist’s Black Belt project centered 
on Marketing Mail in Maine-New 
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Norma, NJ, Retail Associate Wildalis 

Laboy noticed something off about 

a Post Office Box. Her observations 

helped break up an international 

drug ring.

Small-town clerk breaks up  
big-time drug ring

W
ildalis Laboy has the attention 
to detail of an experienced 
retail associate and the gut 

instincts of a seasoned detective.

It turned out to be just the combination 
needed for taking down an international 
drug ring.

“I just started noticing things that 
didn’t seem right,” said Laboy, a retail 
associate in Norma, NJ. “It seemed a 
little shady. It was pretty crazy.”

A customer had come into Laboy’s 
Remotely Managed Post Office (RMPO) 
to rent a Post Office Box for his 
business. Laboy thought it was odd that 
the man, who said he was from nearby 
Bridgeton, wanted to rent a box from 
her smaller RMPO. The man explained 
that although he was from Bridgeton, it 
was more convenient for him to stop in 
Norma on his way to and from work. 

Soon, the small office began receiving 
packages from all over the world for the 
customer’s business. However, Laboy 

still felt like something wasn’t quite 
right. She grew more suspicious when 
she noticed his packages had a street 
address in Philadelphia — nearly 40 
miles away — and decided to dig 
deeper into the business. 

A Google street view of the business’s 
address brought up an abandoned, 
dilapidated building. Laboy’s next step 
was a call to the Postal Inspection 
Service.

She worked closely with inspectors 
on their case, and after an extensive 
investigation into the incoming and 
outgoing packages, law enforcement 
got their man. 

Alton Chatmon, 50, a former 
licensed pharmacist who operated 
pharmacies in Millville and Upper 
Deerfield Township until 2015, 
eventually pleaded guilty to one count 
of conspiracy to distribute controlled 
dangerous substances and one 
count of conspiring to commit money 
laundering.

Between January 2017 and August 
2018, he obtained tramadol pills from 
suppliers outside of the United States 
by having them shipped to several 
PO Boxes that he had opened under 
fictitious business names.

Chatmon admitted that he and others 
repackaged the drugs and mailed 
orders to customers, knowing they 
did not have valid prescriptions for the 
pills and that he was not a licensed 
pharmacist at the time. Customers 
paid with Postal Service money 
orders that were deposited into bank 
accounts set up using shell companies 
designed to hide the source of the 
funds.

In recognition of her efforts, the Postal 
Inspection Service presented Laboy 
with a certificate of appreciation. 
The certificate reads: “In recognition 
and appreciation for your dedication 
and outstanding contributions to the 
success of the United States Postal 
Inspection Service, Philadelphia 
Division.”

FROM AROUND THE FIELD

New Million 
Mile Club 
member

I
n March, Crossville, AL, Rural 
Carrier Sherri White was 
inducted into the National 

Safety Council’s Million Mile 
Club for driving 1 million miles, 
or 30 years, without incurring a 
preventable accident.  

White, who has delivered mail 
since 1984, has covered the same 
68-mile route for 14 years. Her 
daily run of half-dirt and half-paved 
roads takes her from mobile home 
parks to scenic farmland. 

For White, delivering the mail is a 
family business. Her father also 
was a Million Mile Award-winning 
carrier, and she credits that fact 
with motivating her to achieve this 
safety milestone. Her grandfather 
was a Postmaster, and his 
appointment certificate, signed 
by President Herbert Hoover, 
hangs in the Crossville, AL, Post 
Office today.

Crossville, AL, Rural Carrier 

Sherri White.
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A long,  
strange trip

T
ulsa, OK, Mail Processing 
Clerk John Morrison recently 
celebrated 55 years of 

government service. 

During his time with the Postal 
Service, he has witnessed all 
phases of processing the mail 
— manual, mechanized and 
automated. 

“I am reminded of a line from a 
Grateful Dead song: ‘What a long, 
strange trip it’s been,’” Morrison 
said. “I am asked a lot when I 
am going to retire. My wise guy 
answer is, ‘when I get good and 
ready.’ The real answer is that I 
will retire when I wake up one day 
and don’t feel like doing my job 
anymore or feel like I can’t do my 
job to my satisfaction.”

Tulsa, OK, Mail Processing Clerk 

John Morrison.

Healthy profit
UTAH-BASED NUTRITION BUSINESS GOES BANANAS 
FOR FRUITS AND VEGETABLES STAMP

L
ast year’s Fruits and Vegetables 
Forever stamps recently became 
part of a balanced Marketing Mail 

plan for one Utah nutrition business.

Michelle Hopkins, a retail associate at the 
Minersville, UT, Post Office, discovered 
the company’s order in March as she was 
opening return envelopes as a part of her 
duties in the Stamps by Mail program.

“I opened one of my return envelopes and 
was surprised to see an order for over 
$31,000,” Hopkins said. 

Minersville, UT, Retail Associate 

Michelle Hopkins.

The order came from Balance of Nature, a 
supplement business based in St. George, 
UT. The business initially purchased 

standard U.S. Flag Forever stamps 
to launch a marketing campaign, but 
Hopkins had a better idea.

“I remember that the advertising 
for Balance of Nature was all about 
fruits and vegetables, so I called the 
customer and told them about the 
booklets of Fruits and Vegetables 
stamps,” Hopkins said. “They were 
thrilled.”

Hopkins has been a part of the 
Stamps by Mail program since 2012. 
The initiative allows Postal Service 
customers on all carrier routes and PO 
Boxes to purchase postal products by 
ordering them through the mail.

“I attended a training class looking for 
ways to boost revenue for the Post 
Office, and one of the suggestions was 
to do Stamps by Mail,” Hopkins said.

Since entering the program, Hopkins 
has had modest luck and never thought 
her efforts would pay off like this.

Balance of Nature modified its original 
order to acquire more than 6,000 of 
the stamp booklets first released in 
July 2020.

 “We want every booklet we can get 
our hands on,” said Emma Jessop, 
representative for Balance of Nature.

Balance of Nature was founded in the 
1990s with a mission to provide an easy 
way for people to maintain a nutritious 
diet. Jessop said these stamps align 
perfectly with that mission.

Fire drill

P
ortable fire extinguishers must 
be mounted and identified 
in locations where it’s easy 

to get to them. Make sure they’re 
fully charged, operable and in their 
designated places at all times.

For additional information or guidance, contact your Safety office.

UNITED STATES

POSTAL SERVICE
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All in a day’s work

D
oug Kennedy lost an arm in 
a farming accident at age 
19 and was unsure about 

what he was going to do in his 
professional life. 

That is until he saw his letter 
carrier.

“I didn’t have anything lined up 
when I moved [to Florida from New 
Jersey], but I knew I wanted to 
do something outdoors,” he said. 
“I saw my letter carrier deliver my 
mail each day and decided that’s 
what I wanted to do. 

In 1998, he took the required 
postal exam and was hired as a 
rural carrier associate. 

“I was excited and nervous 
because of my situation. When I 
came in here, it was overwhelming 
because everyone had two arms 
and were doing their jobs,” he said. 
“I was kind of like, ‘Am I going to 
be able to do this?’ But after a few 
times, it felt natural.”

Five years later he became a full-
time rural carrier and today has a 
route with more than 600 delivery 
points.

Times have changed since 
Kennedy began his postal career. 

“When I first started, we didn’t 
even have scanners,” he said. 
“We used little slips of paper to 
keep track of everything, and it 
created lots of paperwork. I think 
scanners are beneficial to USPS 
and its customers because today 
everything is tracked.”

Kennedy has worked his entire 
career at the Palm Harbor, FL, Post 
Office, where Postmaster Nicole 
Alexander-Harris describes him as 
an excellent employee. 

“I never have complaints on his 
route and customers never have a 
bad word to say about him,” she 
said. “We’re happy to have such 
a fine rural carrier in our office, 
and he’s a great asset to the 
Postal Service.”

Palm Harbor, FL, Rural Carrier Doug Kennedy preps mail for his route, which 

consists of more than 600 deliveries in the Eastlake area.

Kennedy is shown loading his mail onto an all-purpose container.
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Maryland letter carrier stars in Dog Bite 
Awareness photo shoot

A
nnapolis, MD, Letter Carrier 
Thomas Tyler recently 
had the honor of being 

chosen to be featured in the 
Postal Service’s 2021 Dog Bite 
Awareness campaign. 

“When I heard, I felt immediately 
honored to take part in one of 
the most important awareness 
campaigns of the year,” Tyler said.

This year, Dog Bite Awareness 
Week took place June 12-18. Last 
year, there were more than 5,800 
dog bite incidents involving USPS 
employees on the job.

“The purpose of the dog bite 
awareness campaign is to educate 
both employees and customers 
about ways to prevent our carriers 
from being attacked by dogs,” 
said Safety Awareness Specialist 
Donna Bradley. “Dog bite injury 
data is pretty consistent from year 
to year, so we want to focus on 
ways to reverse the trend.”

Tyler admits to having fun during 
the session but also noted its 
serious nature, calling it “a careful 
set of shots made to capture the 
reality of delivering mail in the 
company of man’s best friend.” 

Although he does not have many 
canine interactions on his regular 
route, he remains cautious. 

“There are at least two quite 
dangerous ones,” he said, “I need 
to be vigilant and on guard when I 
am on their street.”

Everyone can rest assured that 
no canines or postal employees 

Customer education is a critical component of the USPS Dog Bite 

Awareness campaign, and tips like these help customers protect 

mail carriers.

Scan the QR 

code to watch 

this year’s Dog 

Bite Awareness 

campaign video.

Annapolis, MD, Letter Carrier Thomas Tyler and Finley the dog stage 

a canine encounter for this year’s Postal Service Dog Bite Awareness 

campaign.

were harmed in the making of these 
awareness campaign materials. Finley, 
the dog cast in the campaign, is not a 
professional animal actor. Treats hidden 

from camera view were utilized to get 
the necessary performance. 

“Finley and I got along very well,” 
Tyler said.
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USPS to complete new MDD rollout

T
he Postal Service is continuing 
its rollout of new touch-screen 
mobile delivery devices (MDDs) 

across the nation.

The new MDD (model Zebra TC-77) 
rollout began last year when 
more than 75,000 of the 
handhelds were deployed to 
3,000 Post Offices. Beginning 
in March and continuing 
through September of this year, 
200,000 new devices will arrive 
at approximately 15,000 Post 
Offices. By then, every mail 
carrier will have one of the new 
scanners.

“They work just like the older 
MDDs, so not a lot of training 
is required. The big change 
is the hardware. I describe 
them as smartphones on 
steroids,” said Charles McLellan, 
delivery and mobile technology 
engineering manager.

While slightly smaller and less 
bulky than the current model, which 
debuted in 2014, the new MDDs 
feature larger touch-screen displays, 
Wi-Fi; faster processors; improved 
battery life, more memory, better 

John Blair, a Vienna, VA, letter carrier, uses 

a new touch-screen mobile delivery device.

Scan the QR code 

to read more about 

the features of the 

new USPS mobile 

delivery devices on 

LINK Mobile.

Sanctity of the U.S. Mail

E
very day, our customers trust us 
with some of the most important 
parts of their lives. Whether it’s 

paying bills, receiving supplies or 
sending care packages to loved ones, 
our customers rely on us to help them 
fulfill their needs.

When customers mail gifts or 
invitations, they expect them to get to 
their destinations safely and without 
damage or alteration. When they check 
for packages at the end of the day, they 
trust those packages will be unopened. 
We help make personal connections 
and celebrations possible.

That trust is at the center of our 
relationship with the American public. It 
is the core of our brand and our identity 

as an organization, and it is how we 
have earned and kept our reputation as 
a most trusted government agency.  

Every mailpiece should reach its 
destination in its original condition 
and on time. Violating the sanctity 
of the mail, whether it be through 
theft, destruction, damage or delay, is 
contrary to postal policy. Policies 4-2, 
4-2.1, 4-2.2, and 4-2.3 in the Retail 

Operations Handbook detail how each 
of us has the responsibility to protect 
the sanctity and security of the mail. 
Failure to uphold these standards can 
lead to fines, the loss of a job or even 
criminal prosecution. 

Let’s protect our customers’ trust in us. 
Protect the sanctity of the mail.

The sanctity of the U.S. Mail 

is critical to the trust between 

the Postal Service and the 

American public.

GPS capabilities and 4G cellular 
connectivity.

Carriers who use the Co-Pilot 
GPS application will have a better 
experience using turn-by-turn 

directions when making deliveries on 
Sundays.

“They also have voice capability, 
so we’re planning 911 [emergency 

assistance] capability before the end of 
this year,” McLellan said.

John Blair, a Vienna, VA, letter carrier 
who has been using the new MDDs for 
almost a year, praised them.

“It’s smaller. It’s lighter. It was a 
seamless transition because it is 
extremely user-friendly,” said Blair, 
who’s particularly a fan of the device’s 
“package look-ahead” feature.

“It shows all of the packages that 
have been received at the Post Office, 
loaded on the vehicles and delivered. 
It also shows packages not loaded, 
which means the package arrived at 
the Post Office. It’s a great tool for 
when a customer asks, ‘Where’s my 
package?’”

As the new MDDs roll out, the current 
devices will be repurposed for Post 
Offices, where clerks and retail 
associates can use them for back-
office functions and retail transactions.
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Prevent heat illnesses; know the 
signs and act

T
he Postal Service’s Heat 
Illness Prevention Program 
seeks to keep employees safe 

amid rising temperatures that can 
put personnel at risk.

When the body is unable to cool 
itself by sweating, heat illnesses 
such as heat stress, heat cramps, 
heat exhaustion and heat stroke 
may occur. Symptoms range from 
mild and easily correctable to 
severe and life-threatening. High 
temperatures and humidity, direct 
sun or heat, limited air movement, 
physical exertion, poor physical 
condition and some medicines 
can be contributing factors to heat 
illnesses.  

Heat-related deaths are preventable 
when employees recognize the 
signs of heat illness and know what 
to do. Watch out for the following 
symptoms:  
■ Hot, dry skin or profuse sweating 
■ Headaches 
■ Confusion or dizziness 
■ Nausea or vomiting 

The USPS Heat Illness Prevention 

Program includes a visual aid that 

details symptoms and proper first 

aid responses.

■ Rapid pulse 
■ Muscle cramps 
■ Weakness or fatigue 
■ Rashes 

Below are proactive tips to help beat 
the heat: 
■ Hydrate before, during and after 
work. Prevention is important — drink 
at least 8 ounces of water every 
20 minutes.  
■ Dress appropriately for the weather. 
On warm days, wear light-colored, 
loose-fitting and breathable clothing to 
keep your body temperature down.  
■ Use the shade to stay cool. When 
possible, use shaded areas to stay out 
of direct sunlight.

If employees experience signs of heat 
illness, they must seek immediate 
medical assistance by calling 911.

Employees who have difficulty 
breathing or experience discomfort 
as a result of the heat while wearing 
a face covering must remove the 
covering until the discomfort ceases. 
However, if employees remove their 
face coverings, they must practice 

social distancing while in contact 
with others.

More information on preventing heat 
illnesses is available on the USPS 
Safety Blue and LiteBlue pages.

Plants using robotic vehicles to process mail

P
ostal Service plants are using 
driverless robotic vehicles inside to 
help process mail faster.

Fitted with navigation technology that 
incorporates cameras and lasers, the 
autonomous guided vehicles (AGVs) are 
programmed to sense their surroundings 
and avoid obstacles as they navigate 
around a plant floor, reading barcodes, 
to perform repetitive tasks such as mail 
movement or moving equipment.

It’s all part of an effort by Continuous 
Improvement to help USPS fully integrate 
AGVs into postal plants.

There are approximately 300 AGVs 
deployed in Sacramento; Portland, 
OR; Nashville, TN; and 23 other plants 
across the nation.

AGVs are in line with Delivering for 
America, the Postal Service’s 10-year 
plan to modernize the organization.

Autonomous guided vehicles perform repetitious work such as hauling mail 

back and forth from docks to sorting machines.
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New program provides speedy package delivery 
for e-commerce businesses

T
his summer, the Postal Service 
will launch USPS Connect, 
a new program designed 

to enhance the e-commerce 
marketplace by providing businesses 
and customers with timelier local 
and regional packages deliveries. 

Postmaster General Louis DeJoy 
announced the initiative, a major 
piece of the Postal Service’s 
Delivering for America 10-year plan 
to become financially sustainable, at 
the National Postal Forum in May.

“We believe there is big opportunity 
to add $25 billion in net revenue 
growth by expanding access to 
our network for package delivery,” 

USPS Connect will tap into the Postal Service delivery network to provide same-day or next-day package delivery 

to customers across town, or across the region.

DeJoy said in remarks at the annual 
conference for representatives of the 
mailing and shipping industry. 

In the face of annual declines in First-
Class Mail volume, the Postal Service 
is adapting to expand its share of the 
package delivery business, which had 
been trending upward but has seen a 
dramatic uptick due in large part to the 
coronavirus pandemic.

USPS Connect will capitalize not only 
on the growth of e-commerce, but also 
on the growing consumer demand for 
rapid delivery. 

The program will operate as a local 
and regional business solution. 
The Connect Local solution will cater 

to smaller businesses that send 
packages to customers who live 
nearby. Shippers will be able to drop 
packages off at local Post Offices, 
either for next-day delivery or, if 
dropped off in the early morning, 
same-day delivery.

Businesses with larger volume and a 
more geographically diverse customer 
base can use the USPS Connect 
Regional solution to drop packages at 
regional postal facilities for next-day 
delivery.

The initiative will also manage 
package returns through USPS 
Connect Returns solutions.
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Inspection Service warns of email,  
text message scams

T
he Postal Inspection Service 
is warning employees to not 
fall prey to bogus phishing 

and smishing communications that 
claim to be from the Postal Service. 

Phishing is the practice of 
sending emails purporting to be 
from reputable senders in order 
to induce individuals to reveal 
personal information. Smishing — 
short for SMS phishing — is the 
text message version of this con.

These messages prompt 
unsuspecting recipients to confirm 
their personal delivery information 
or track a package delivery by 
clicking a link that directs them to a 
bogus website, or by downloading 
an attachment that, when opened, 
can activate a virus and steal 

information such as usernames, 
passwords and financial account 
information. 

Postal Inspectors advise employees 
that the Postal Service does not 
send text messages or emails about 
unclaimed packages. 

You can protect yourself by following 
these tips: 
■ Do not click on any links or 
attachments.  
■ Do not give out personal 
information. The Postal Service does 
not notify customers of package 
delivery attempts, or request 
personal information, via email or text 
message. 
■ Examine the message closely. Poor 
grammar and spelling errors are a 
good indication an email is fraudulent. 

■ Verify the identity of the sender. 
Take the time to ask yourself 
why the sender is asking for your 
information. 
■ Start making safety and security 
practices routine. Keep your 
security software and applications 
up to date.

For more information on these 

and other mail-related frauds, 

visit uspis.gov.

The Postal Inspection Service is warning of emails and text messages meant to lure recipients into divulging 

personal financial information.

Get the latest postal news

Scan the QR code to receive 

email updates or go  

to usps.link.

Scan the QR code to 

watch a video from 

the Postal Inspection 

Service about recent 

smishing attempts.
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USPS computer users get new 
tools, ways of working

T
he Postal Service is 
implementing Office 365, an 
advanced version of Microsoft 

Office that provides employees with 
new computing tools and helps keep 
USPS competitive in today’s rapidly 
evolving business world.

Most users will have secure access 
to Office 365 — known as O365 for 
short — from any Postal Service-
issued device, including workstations, 
smartphones and tablets. 

“Our goal is to equip employees with 
modern technology and empower 
them to use it,” said Chief Information 
Officer Pritha Mehra. “We’re already 
seeing positive results from the 
increased collaboration made possible 
by these new tools.”

The Office 365 support team has 
migrated USPS Headquarters and 
many field Advanced Computing 
Environment (ACE) users to Office 
365 and will migrate additional users 
throughout the year.

Office 365 is a cornerstone of the 
Postal Service’s Office Workplace 
Modernization Program, which equips 
ACE users with the technology they 

need to excel in the workplace. As part 
of this modernization, users will receive 
up to 100 GB of email storage space 
and unlimited archiving in Outlook and 
access to OneDrive — a cloud-based 
application allowing users to access, 
edit and share files, with changes 
automatically syncing across their 
postal-issued devices.

Microsoft Teams is the featured 
platform of Office 365, allowing 
members of a work group to store, 
access and coedit files and collaborate 
in real time. 

“O365 Office Hours” help sessions 
are available to users to ask questions 
and receive tips and tricks. More 
information on O365 applications and 
USPS Office Workplace Modernization 
is available on the Office Workplace 
Modernization Blue page.

Office 365 will make it easier for USPS employees to collaborate more 

effectively, among other advantages.

Scan the QR 

code to visit the 

USPS LiteBlue 

Office Workplace 

Modernization 

web page.

Paving the way 
for a better 
tomorrow

W
ith your ongoing 
commitment to keep 
the United States Postal 

Service Delivering for America, our 
10-year plan will set us on the path 
for growth and success as we work 
toward a shared vision.

Scan the QR code 

to learn more about 

the Postal Service’s 

10-year plan, or visit 

usps.com.

Sign up at

informeddelivery.usps.com

If it’s in the mail,
it’s in your email.

Informed 

Delivery
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USPS National 
Employee Emergency 
Hotline. Is your 
facility operating? 
Call 888-363-7462.

Moving? If you 

have access to the 

postal intranet, Blue, or a 

Personnel Center kiosk, 

you can change your 

address by clicking on 

Employee Self Service.  

If you don’t have access 

to these options, request 

a Form 1216, Employees’ 

Current Mailing Address, 

from your supervisor. 

All districts should send 

Form 1216 to HRSSC 

Compensation/Benefits, 

PO Box 970400, 

Greensboro, NC  

27497-0400.

The National Update is

published for all

Postal Service employees. 
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Academy honors late carrier

A
nthony Puccio delivered the same route in 
Manhattan, NY, for 62 years. When he passed away 
in January, New York 1 District sought a way to 

honor his service.  

The Anthony Puccio Letter Carrier Academy became 
the answer.

“He delivered to the same route for his entire career – a 
nine-building apartment complex in Triborough Station – 
where he was known as ‘The Dean,’” said District Manager 
Lorraine Costellano, “because he was always willing to 
teach and mentor young carriers about the job.”

The training center for new carriers, founded in 2005, 
was renamed for Puccio on May 27. A plaque and mural 
honoring the late Postal Service employee decorate 
the academy. 

A mural at the Anthony 

Puccio Letter Carrier 

Academy pays tribute to 

the late employee and 

his contributions to the 

organization and community.


